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Directory lists 632 businesses. employ-
\ng 28,248 people.

Back in 1970, Tootsie Roll was the
largest employer in Hoboken. with 1.100
workers. Today. Universal Foldinz Box.
with 160 workers. 1sthateity schamp.

The fate of Jacques Kriesler & Snsin
North Bergen says much about job pros-
pectsin 19497. A company thut specialized
in precision tools and quality pens. it em-
ployed 500 workers in 1970 at uts 9th
Street and Bergeniine Avenue plart. The
factory closed in the mid-70s ana was re-
placed by a strip mall that empicyed a
fraction of the work force at jobs that
rarely pay far above the minimum wage.

“New Jersey 1s a high-cost piace to do
business.” Professor James W. Hughes.
dean of Rutgers University's Edward .
Bloustein School of Planning and Jrban
Policy, says. “and Hudson County 1S
mnra exnencive than mosi places n the
state. There are the problems of high tax-
es, high salaries and tough environ-
mentallaws. And given the years of near-
ly unrestricted industriai pollution.
most citizens would be hostile to the idea
of a factory opening intheir town.”

There are. however. tompanies that
have chesen to stay in the county and
even find it advantageous to do business
here. Here's a look at four businesses
linked in that they are third-generation.
famuly-run companies that have shifted
production to high-end. niche market
products.

The worid of pencils

Although the sign on the back of the
General Pencil Co. on Jersey Lily's
State Highway is a bit faded. the compa-
fy ceriinly isn't — last year. it man-
ufactured 72 million pencils!

General Pencil_has been in business
inJersey City since 1889 and has been at
its current Fleet Street lucation since
1914. It 1s the only pencil factory eftin
the New York meiropolitan area.

The president. Oscar A. \essenborn.
1§ a vigorous man of 66 whose red-check-
ed work shirt makes him look a bt like
natural foods enthusiast Euell Gibbons.
He has been in the pencil business all
his life and, surely. graphite turges
through his veins.

“\We've had many bids to biy us
out.” Wessenborn says. “but we made a
commilment o our emplovees and (o
Jersey City. Many of our peuple have
been with us for 25 years und we o4e an
allegiance to them. I've spent a lifetime
building something, sometning that my
father and grandfather spent their lives
at, and | don 't want to sell it Just tosee 1t
gutted.”

Once. General Pencil supplied the
schoois and otlices of the entire metro
area. |ts signature pencil was the ley-
endary "Semi Hex'" vellow No 2 Nowa-
days. 1t tocuses on colored art pencils.
drawing pencils and cosmetic pencils. It
makes more than 200 tvpes 0l L)i'l!L'.iS,

“\We'd be out ol business i we vniy
sold No. 2 pencils.” Wessenborn lzughs.
“We make a quality pencil and wecant
compete with the imported and plastic
pencils that saturate the market.”

In showing the plant to a v.suor.
Wessenborn shouts over the din of the
machinery.

“There are over 75 steps in the mak-
ing of a pencil.” he says. "We wrind our
graphite the old-tashioned wav We use
incense cedar wood frum Caliturnu, and
each pencil 1s dipped In paint at least
seven times. We make pencils ubout the
same way my grandfather did.”

Holding up a brand new Semi Hex.
Wessenborn says proudly: “They say
one of our pencils can draw a straight
line 7 miles long — though I've never
tried 1t myself.”

lava brothers

It's hard to tell if the Kobrick broth-
ers are just wildly enthusiastic busi-
nessmen or if a lifetume 1n the coilee
business has left them with a perma-
nemt catfeine buzz. The owners of Ko-
brick's Coffee Co., a firm started by
their grandfather in 1920 on Manhat-
tan's Water Street, thev moved to their
current location on the Jersey City-Ho-
boken border in 1983 and are now riding
the wave of popularity in specialty cot-
fees.

“You can't beat Jersey City for its lo-
cation and accessibility 10 our custom-
ers.” Lee Kobrick. 44, says. "It got ditfi-
cult doing business in TriBeCa as it be-
came a residential neighborhood. People
would see the smoke from our roasters
and would call the fire department.”

The Kobrick brothers arc eager to
make their company grow. Unce cater-
ing 10 the hundreds ot Manhattan cotlee
shops and hotels, they are now em-
phasizing their specialty cotlees

“Starbucks fueled the demand lor
speciaity cotlees and this demand has
helped us grow, ' Steve. sU. says. “We're
still selling about the same amount of
cotfee we did a few vears ago, except
that our client base has increased enor-
mously. Restaurants like Amanda’s in
Hoboken use our coffees. as does the
NewsBar chain 1n Manhattan.”

Kobrick's trains the staif and new
clients in the art of coffee-making and
will visit clients anonymously to sampie
the coffee and to see U they are doing
Just to their product
e way we go about making our

oL e

coffee is about the same as our grandfa-
ther Sam did 75 years ago,” Steve says.
“It's just that now we are respected for
keeping to our family's high standard of
quality.”

Where manhole covers come from

John Campbell 111, 28, studied art
history and political science at Buckneil
University in Pennsylvania. but knew
he would go into the family’s foundry
business.

*{ had no Interest in going into an-
other business,” the newly married op-
eranions manager of the Campbell Foun-
dry Co. in Harrison says. "l want ta
bring this business into the 2lst cen-
wry.”

The company was founded in 1921 by
John's great-grandfather John Camp-
bell, a Scottish immugrant. Now a 320
million-a-year business. with five satel-
lite branches, 1t has specialized in fer-
rous and non-ferrous castungs for the
cunstruction industry since the compa-
nv's inception. The catch basins, sewer
prates and manhole covers you step
over every day often bear the imprint of
the Campbeil Foundry.

| think 1t's the combination of wise
|eadershis, smart business decisions
and speciddizing 1 construction cast-
nps that has Kept us around.” John
suys. “We're only one of a handful of
toundries left in the area, We have done
work tor the Garden State Parkway. the
Port Authority and for the states De-
partment of Transportation, and we are
well-known in the industries for quality
work delivered on schedule.”

Juhn 15 one of five Campbells who
are working owners.

‘We are committed to staying in
Harrison bevause ol the easy mighway
access and because this 15 where our
Lusiness oepan — we cast iron much 1n
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BROTHERS Steve, left, and Lee Kobrick have been roasting coffee beans and blenaing coffees at their factory on Hendersan Street in Jersey
City since 1983. Their family has been in the business since 1920.

the way they did in the '20s." he says.
“We almost decided to go out in the late
'80s because of the cost of bringing the
plant up to EPA standards We decided
to invest in the new equipment and to
keep going. .

“You know,' he says. "it's exciting
to create something and 10 stay compet-
iive. We often have school groups visit-
ing us — I love showing off this opera-
tion."”

Embroidery man

When a visitor arrived at the Shut-
tle-Tex offices in West New York recent-
Iv. the tamiliar beat of the Schiffli Lace
Embroidery Machine was absent. For
anyone who grew up in North Hudson,
the insistent, disco-like rhythm of those
behemoth machines was as familiar and
\dentuiable as the jingle of an approach-
ing Mr. Softee truck.

‘We've leased all our machines.
They're a few blocks from here,” Eu-
‘ene Schrenzel. president of Shuttle-
Tex. says. A dapper man of 76, Schrenzel
is also the president of the Schiffli Lace
& Embroidery Manufacturers Associa-
tion, the industry's trade associarion.
Once the dominant industry of North
Hudson County, the highend embroi-
dery trade 1s in grave danger of vanish-
\ng under the onsiaught of foreign 1m-
ports. trade agreements, antique ma-
cnines and the collapse of the Mexican
economy. whose textile industry used
the Schitfli lace produced in small shops
in Union City ana West New York.

“There were |.400 machines in oper-
aton only 10 years ago. Now there are
about oU0 machines functioning.”
Schrenzel says. “With fewer machines
running, there are lewer people wiiling
1o learn a trade in what they think 1s a
dving ndustry. Even some of the new
shup owners are not as skilled as the
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KOBRICK'S ROAST MASTER Michae Cala- *
brese empties beans from the roaster after
heating them at more than 400 degrees.
They will be packed and shipped for a spe-
cial order customer. i

older generation.”

Schrenzel's son Stuart. 34, isnow the
third generation of the family in the em--
broidery industry — his grandfather Os-
car started the business in 1949 — and
brings a fresh perspective.

Shuttle-Tex has eliminated the mid-
dle man and sells embroidery designs
directly to manutacturers. It has its own
design staff and markets the designsof a
Swiss concern called Rau. When it re-
ceives a work order, the actual manufac-
turing is farmed out to another shop. In
the upstairs part of the shop, small

“multi-head” machines embroider
muiti-colored logos onto baseball caps
and sportswear.

“For the industry to survive,” Stuars ¥
says, it has to become proactive. We
have to find work, not wait for a jobber -
to bring work like the way 1t used to be
done. We also need to find a niche where
imports can not compete with us. We
have to promote ourselves, as well —-
you know. when Madonna started the
craze for bustiers, we got a lot of work.
We need to capiralize on these things.”

“Next year 1s the 125th anniversary
of the arrval of the first Schiffli ma-
chines to America by the German
Swiss,” Eugene Schrenzel says. *“This
industry is unique to North Hudson and
southeast Bergen County — there are
only a handful of shops elsewhere. This
industry helped many people go to col-
lege, buy homes and supported the econ-
omy of this area. It would be a shame
for it to disappear.”

Peek into the future

What are the prospects of manufac-
turing returning to Hudson County?

“You will not see the traditional as-
sembly and fabrication. low-pay sort of
factories returming,” Professor Hughes
says. "New Jersey 15 stiil a big manufac-
turing state, with the concentration in
pharmaceuticals, biotech and ...
clectronics. Unfortunately, these indus-
tries have had little presence 1n the
county’s economy.”

Any future manufacturing. he says,
will need a skilled and knowledgeable
work lorce.

“Soon,” he says, “almoest all work
will be involved with some form of in-
formatien or knowledge processing.”






